SMS Campaign Schedule

30 days to prepare * 5steps ¢ everything on track

Sample plan for online stores and B2C services. Adapt it to your offers and customer segments.

TEASER * 4 WEEKS BEFORE

Build excitement. Set up your sale landing page, gather final opt-ins and send a

Oct 28-30 sneak peek.

01

VIP EARLY ACCESS * 1 WEEK BEFORE

02

Reward loyal customers with an exclusive offer. Set up a VIP segment and decide
Nov 20 when it ends.
03 BLACK FRIDAY * BIG LAUNCH

Launch your main offer. Check links, product availability and an easy checkout
Nov 27 process.
04 LAST CALL « SUNDAY

Remind shoppers that the sale ends at midnight. Exclude customers who already
Nov 29 purchased.
i CYBER MONDAY « SECOND CHANCE

Reach customers who have not ordered. Offer different products or a
Nov 30 Monday-only bonus.

Final checks before scheduling

() Consent and easy unsubscribe (1) SMS credit and sender name
() Working links and click tracking () Error-free test SMS
(1) Segments and buyer exclusions (1) Send times and store capacity

TIP: Plan 2-4 relevant SMS per recipient, rather than sending every message to everyone.

Schedule your campaign with GoSMS gosms.eu/en/


https://www.gosms.eu/en/


